
Laurence Llewelyn Bowen hasn’t had much time for everyday
necessities like drawing breath since he swept onto our TV screens 
ten years ago.
A member of the original design team on Changing Rooms, he eventually
led the crew as it packed away its final paintbrush nine years later.
Laurence commanded centre stage even before he took over as
presenter: floppy-haired and Byronesque, he was a romantic hero in
leather and lace.
Things could have worked badly against Laurence during the ‘Men
Behaving Badly’ culture of the mid nineties. Instead his trademark
groomed artiness helped lead fashion towards the metro-sexuality of
today’s David Beckham and Thierry Henri.
At the height of minimalist chic, Laurence made regency grandeur
fashionable again. He got away with it because, much like the man
himself, the fanciful was always balanced with business-like simplicity.
And Laurence’s distinctive style is keeping him in the spotlight. I
managed to catch him taking a rare break from writing his latest book,
which will be published later in the year.
“I wasn’t entirely sure I wanted to do it because I never had a great
passion for travel,” he says about being offered BBC1’s flagship travel
programme, Holiday. Most presenters would chew off their own arm for
this job. But I’m about to learn that Laurence Llewelyn Bowen is a
capricious one-off.
He was eventually swayed when it was decided that the series should
evolve in a direction that well suited his sensibilities. “People are much
more interested in elegant travel than they have been for ages,” he
says with zeal. “The trend has been for real far flung adventure travel,
which I think is ridiculously stressful. And provides absolutely no
opportunity whatsoever for dressing up!”
Holiday has recognised that people now really rather like the idea of a
glamorous, elegant, contained break. The British public are more likely
to, “spend a shorter period somewhere much more luxurious than a
longer time on some scuzzy beach or in some scuzzy jungle.”
Not that there is anything wrong with these choices, as Laurence points
out, “the beach will always be a big part of it, particularly with a family.

But there is a real pronounced trend towards grown-up
long weekend breaks which involve spas, city breaks
and cultural breaks.”
While some will always choose a varied trip with the
option of culture, backpacking and a few days at a
beautiful spa, Laurence prefers to only go for one major
draw per holiday. He maintains, “it’s very difficult to
separate one’s wardrobe in that way. You can’t really
wear khaki shorts in a glamorous spa can you?”
With his impeccable manners and opulent carriage,
Laurence could easily be an aristocrat. In reality, while
far from humble, his upbringing was solid middle class.
His father was an orthopaedic surgeon and his mother
a teacher when Laurence was born in 1965. He married
Jackie in 1989 who, prior to taking over as manager of
‘Laurence’, was the first wedding organiser in the UK.
She is now the author of DeBretts Wedding Guide and
an acclaimed spokesperson on the history of weddings.
They have two daughters, Hermione and Cecile.
Originally trained as a fine artist at Camberwell School
of Arts and Crafts, Laurence fell happily into interior
design. With luck and ability on his side, he found he
could, “dip in and out of these things.”
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LAURENCE LLEWELYN BOWEN MADE A GILDED IMPRESSION AS 
THE FLAMBOYANT PRESENTER OF DIY MAKEOVER SHOW, ‘CHANGING ROOMS’.

BACK ON BBC1, HE NOW FRONTS THEIR PRIME-TIME TRAVEL SHOW, ‘HOLIDAY’.
SALLY MORGAN CHATS TO HIM ABOUT TRAVEL,

HIS IDEAL HOTEL AND THE SPA HE WOULD LOVE TO CREATE.

Visions of
Grandeur

FAVOURITE HOTEL?

THE DANIELLI 
IN VENICE
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His portfolio now bulges with accomplishments created through his
company, LB&A. Edwardian London gems, Richmond Theatre and the
Criterion Theatre owe their delicate restoration to Laurence’s fine
artistry talents, eye for accurate detail and authentic colour.
Other triumphs include Inc, a bar local to his Greenwich home that was
nominated for the Time Out design of the year award in 2004.
It's not surprising, then, to learn that Laurence has definite ideas as to
what separates a dazzling hotel from the mundane. He says, “I want a
hotel to have a very strong personality and identity to it. I think there’s
something so homogenised about certain enormous chain hotels that
have no feeling of locale to them. I’d rather something much smaller
that has a very pronounced feeling of localised personality.”
Laurence has his sights on more grand design projects in the future.
“I’d like to do more hotels actually,” he confirms, “I do love this idea
that you create an identity and create a personality. You can be a lot
more forceful in a hotel than you can in someone’s home.”
For the spa that would inevitably compliment his hotel, Laurence takes me
in another unexpected direction. “I’ve not seen a spa create an
extraordinarily indulgent Hollywood Boudoir feel. Shell pink and black glass

and chrome 
- a real Mae
West Hollywood
concept would
be so unusual.”
Laurence
doesn’t like 
the way many
spas take

themselves so seriously. He argues, “They’re usually so ‘east  west
fusion Zen lacking a sense of humour’. Or they’re rather campy 
faux Rome.”
“Spouting swans and acres and acres of black polished glass I think
would be really good fun.”
And Laurence’s spa would have an identity as strong as the theme.
“I would have to base it round a personality and I think that’s another
thing that people haven’t really conquered yet. This very 1920s Art
Deco vision would have a real feeling of personality behind it like the
Duchess of Duke Street or something. I think that would work brilliantly.”
Laurence has seen the finest spas in the world in his professional
capacity. He’s particularly impressed by the extraordinary, heavily
opulent Eastern spas in Dubai and Abu Dhabi. He also rather likes the
spa at Sandy Lane in Barbados, “it has a nice clean, mid 20th century
colonialism to it. A bit like Fortnum and Mason.”
But Laurence’s interest in spas is purely professional. “I’m fascinated
by the concept of it and I’m very interested in the way that it works and
the mechanics of it,” he explains, “but it’s something that I’ve never
done at all. If I’m going to be interfered with, I want it to be in a very
specific way that shall remain between myself and Mrs Llewelyn Bowen!”
Laurence is much more interested in an everyday approach to luxury
and grooming.

He emphatically states, “I think it’s extremely impolite of
anybody to go and face the planet un-groomed. I think
it’s one’s duty to look as nice as one possibly can.”
Inevitably, Laurence has become something of a figure-
head of male grooming. And it’s not just his 40-year-old
contemporaries who are looking for guidance. “We get a
lot of traffic on the website from guys in their late
teens, early twenties, wanting to talk specifically about
grooming,” he explains.
Jackie Llewelyn Bowen clearly likes her man to be
smooth and smart. Laurence’s marriage is reputedly one
of the strongest in showbiz. In fact, when I ask him
about his most memorable travel experience his story is
unexpectedly sweet. “I was doing a big show in
Birmingham and staying in the Metropole Hotel. Quite
unbeknownst to me, Mrs Llewellyn Bowen smuggled
herself into the suite. The Metropole in Birmingham
gives me more fond memories than luxury safaris in
South Africa and very sophisticated city breaks in
Vienna and all sorts of things all rolled together.”
Laurence Llewelyn Bowen is everything you expect of
TVs best known dandy, but also much more. He’s as
much a mixture of sincerity and satire as his own designs.
With what I now realise is typical humour, Laurence tells
me why he has the best job in the world. “You know,” he
says dead-pan, “I think if God wasn’t a God he’d be an
interior designer out of choice.” www.llb.co.uk

WHAT WOULD YOU LIKE TO HAVE NAMED AFTER YOU?

“PROBABLY AN INTERESTING MEDICAL CONDITION
MIGHT BE QUITE NICE OR A PARTICULARLY 

DESTRUCTIVE SORT OF WIND - LIKE A 
HURRICANE. SO THAT EVERYONE’S NAILING 
DOWN THE SHUTTERS GOING ‘OH MY GOD 

WHAT’S THAT? OH IT’S A LLEWELYN BOWEN!”

      


